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Correction: Harmonizing culture 2
and consumer psychology: optimizing color
schemes for children’s product design inspired

by traditional ornaments
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https://doi.org/10.1186/540359-024-01644-6

Following publication of the original article, the authors
flagged that the name of the first author, Linglin Liang,
had been incorrectly provided as Liang Ling Lin. The
name has now been corrected in the article. The authors
thank you for reading this erratum and apologize for any
inconvenience caused.
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